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THE MUNSTERS Star In SPECIALLY PRODUCED 
TV and RADIO Material FREE For Your Campaign 


TV SPOTS 


Exclusive on-Camera Footage by 
The MUNSTERS SELL Their First 
Full-Length Technicolor Feature 

In Color or B. & W. — FREE! 


Written, directed and photographed for the single purpose of quickly selling the 
TV viewers on seeing this hilarious comedy at your theatre, ‘‘Everybody’s Hap- 
piest Family’’ go on camera in this complete and ready set of television spots 
created for your campaign. Herman, Lily and Grandpa do their specialties on 
the screen not only appealing to their already established viewing audience, to 
see them in color in their first feature length movie, but reaching all potential 
ticket-buyers viewing television. 

Prepared in COLOR and Black-and-White, in a variety of time lengths to fit your 
ad budget — these TV spots are FREE. Each spot has sufficient silent footage 
for your local playdate information. 

Obviously buy some of your time as near to the weekly ‘“‘THE MUNSTERS” pro- 
gram on Thursdays as possible. But don’t stop there. While the CBS-TV show 
is tremendously popular, there are many viewers elsewhere who will want to see 
this hilarious comedy. 

Order the FREE set of TV SPOTS on ‘‘MUNSTER, GO HOME”, indicating whether 
in Color or B. & W. and what stations will be used, from 

HERMAN KASS, NATIONAL EXPLOITATION DIRECTOR, UNIVERSAL PICTURES 
COMPANY, 445 PARK AVENUE, NEW YORK, NEW YORK 10022. 


TV TELOP or SLIDE 


Make a sure, clear sales impact on television viewers with the 
pictorially illustrated Telop or Slide. Each are $6.00 with theatre 


playdate and station ID (to accompany order) . . . $5.00 without 
this data . . . $2.50 for each duplicate copy. Mention which one 
you want and order direct from: 


QQ TITLE CARD CO., 247 WEST 46th ST., NEW YORK, N.Y. 10036 


Specially Produced 
THEATRE TEASER TRAILER 


In full color, Herman, Lily and Grandpa do the special material that makes this 
theatre teaser trailer top entertainment, as well as top selling. Show it well in 
advance of your booking of ‘‘MUNSTER, GO HOME,”’ on your screen — as well 
as for cross-plugging at affiliate theatres. This SPECIAL COLOR TEASER 
TRAILER is FREE! Order it from your local UNIVERSAL FILM EXCHANGE. 


HILARIOUS Full-Color THEATRE TRAILER 


The selected moments of humor presented in this well planned theatre trailer 
will have a selling impact on your audiences. It will pay off when you spot this 
advance attraction trailer on your screen at the peak times of your current 
program. For a powerful sales message, use the special Teaser Trailer above 
several weeks in advance, and follow, for a one-two punch, with the THEATRE 
TRAILER on ‘‘MUNSTER, GO HOME.”’ Order it from your local NATIONAL 
SCREEN SERVICE EXCHANGE. 


8 LIVE COLOR STILLS SET 


FULL COLOR scene photos point up the fun and humor of ‘‘MUNSTER, GO 
HOME,” and this new-style set of 8 flats will be fully effective in your lobby 
display and on your theatre front. 

They are so attractive that they make great supplements to the displays away 
from the theatre that you are able to arrange on ‘‘MUNSTER”’ merchandise. 


Order the LIVE COLOR SCENE STILLS from your local NATIONAL SCREEN 
SERVICE EXCHANGE. 


Herman, Lily and Grandpa Do 
A High Powered Happy Set 
Of Radio Spots — FREE! 


The voices of Herman, Lily and Grandpa have been incorporated in these radio 
spots which were written so as to create the greatest possible want-to-see their 
hilarious, happy comedy. ‘‘MUNSTER, GO HOME” is zany fun — as evidenced 
in every one of the spots in this transcription. With these spots, the announce- 
ment of your ‘‘MUNSTER, GO HOME”’ booking will get attention. 


There is a wide selection of time lengths to fit your radio budget. Each spot has 
ample time for your live announcements of playdate information. Crackling with 
humor, each has the proven ability to convince the listener to must-see the mo- 
tion picture! 


ORDER your FREE RADIO SPOT TRANSCRIPTION for ‘‘MUNSTER, GO HOME”’ 
right now from RADIO DEPARTMENT, UNIVERSAL PICTURES, UNIVERSAL 
CITY STUDIOS, UNIVERSAL CITY, CALIFORNIA 91608 


For Strong, No Cost Plugs 
FREE 4 OPEN-END INTERVIEWS 


With Fred Gwynne, Yvonne De Carlo, Al Lewis and Debbie Watson 


America’s Funniest Family is well known from the television medium, but have 
rarely been heard on radio. Their conversations are fresh, humorous and serious 
in that Fred Gwynne, Yvonne De Carlo and Al Lewis are experienced troupers with 
many successes in-most fields of entertainment—and they talk about this and 
““MUNSTER, GO HOME.’’ Debbie Watson, a teenage favorite, has in her brief 
lifetime been on the stage, appeared in musical comedy and already has 
starred in two television series. She makes her motion picture debut in 
“MUNSTER, GO HOME.” 


These entertaining shows can fit into most radio station scheduling. Tran- 
scribed in such a manner that the local announcer—be he a news broadcaster, 
a disk jockey, or a master of ceremonies—asks the questions and gets the 
star’s answers, giving an in-the-studio feel to the interviews. A continuity sheet 
for interviewer’s use is furnished with each transcription. 


Order your FREE Open-End Interviews on ‘‘MUNSTER, GO HOME” from RADIO 
DEPARTMENT, UNIVERSAL PICTURES, UNIVERSAL CITY STUDIOS, UNIVER- 
SAL CITY, CALIFORNIA 91608. 


BANNER ACCESSORIES 


OUT-FRONT, EYE-ATTRACTING SHIMMERING LETTERS 
DEMAND ATTENTION 


DELUXE FLUORESCENT SECTIONAL VALANCES—Made of glowing 
fluorescent satin with shimmering letters and flowing fringes. $2.15 per run- 
ning foot. (Minimum length — 10 feet). 


3-PIECE STREAMER — at $21.50 each. 


9 Footx 12 Foot FLAGS (or WALL BANNERS) — Single-Faced, $80.00 
each — Double-Faced, $145.00. USHER BADGES — 50¢ each. 


All Items Manufactured by 
NATIONAL FLAG & DISPLAY CO. 
43 West 2Ist St., New York City N.Y. 10010 
Phone 212 — OR 5-5230 


Please Order All Material From Your Nearest 
NATIONAL SCREEN SERVICE EXCHANGE 


In Canada, Order from 
CONSOLIDATED THEATRE SERVICES 
120 Wellington St. W. Toronto, Ontario, Canada 
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MERCHANDISING TIE-UPS ABOUND — USE THEM TO 
BENEFIT YOUR “MUNSTER, GO HOME” CAMPAIGN 


A large number of manufacturers have been licensed to produce and distribute 
‘‘MUNSTER” items based on the successful television show. This has been 
highly profitable for both the sales outlets and the show itself. 


A cooperative tie-in with local merchants handling these products should be 
mutually beneficial. Provide them with full color stills and a window card on 
‘‘MUNSTER, GO HOME” to be used in window and store displays. Be sure to 


LEAF BRANDS, INC. 
1155 N. Cicero Avenue 
Chicago, Illinois 

Att. Marshall Leaf 


COLORFORMS, INC. 
Walnut Street 
Norwood, New Jersey 
Att. Harry Kislevitz 
BEN COOPER, INC. 
ett MASK 254 36th Street 


Brooklyn, New York 
Att. Nathan Cooper 


REMCO INDUSTRIES 
200 Fifth Avenue 
New York, New York 
Att. Ike Heller 


MATTEL, INC. 
5150 Rosecrans Blvd. 
Hawthorne, California 


WESTERN PRINTING CARDS, TRADING, 
1220 Mound Avenue AND GUM 
Racine, Wisconsin 
Att. Joseph J. Barta 
BOOKS WESTERN PRINTING 
JUVENILE NOVEL 1220 Mound Avenue 


Racine, Wisconsin 
Att. Joseph J. Barta 


BOOKS, PAPERBACK AVON BOOKS 


572 Madison Avenue 
New York, New York 10022 
Att. Paula Diamond 


WESTERN PRINTING 
BOOKS, STICKER FUN 1220 Mound Avenue 

Racine, Wisconsin 

Att. Joseph J. Barta 


WARREN PUBLISHING CO. 

BUTTONS AND PINS 301 Fast 47th Street oe 
ew York, New Yor 

Att. James Warren Att. John Goetz 


CAR COAT H. & L. BLOCK FILM CLIPS, HOLLYWOOD FILM 
(Plush Fabric) P. O. Box 1502 LAMINATED 


Tacoma, Washington 
Att. Dewey Morberg Att. Bob Kagey 


Your BIGgest PROMOTIONal 
TIE-UP is with your Local 
CBS-TV Station or Affiliate 


One of CBS-TV’s most popular shows, you’ll find that your own local CBS-TV 
Station or affiliate which has profitably carried this weekly half-hour comedy 
series will be both eager and anxious to cooperate in any and all activities to 
promote the first full-length motion picture in Technicolor starring America’s 
Funnist Family,. “THE MUNSTERS.” That promotion can be mutually beneficial 
all the way around. 


BOOKS, COLORING 


CARTOON KIT 


DOLL, DASHBOARD 


DOLL, TALKING 


903 Lacon Avenue 
Valinda, California 


Think up a complete and comprehensive campaign, then contact the promotion 
manager of the station in your city. The station may accept the running of the 
teaser trailer at frequent intervals announcing the showing at your theatre of 
“MUNSTER, GO HOME,” and you, would publicize on your screen ‘‘THE 
MUNSTERS” series at the station. 


The same applies to co-op ads on the TV pages of your newspapers, and 
it may help your booking to include a box in your amusement page ads calling 
attention to the series on the television station. Display posters also should 
be mutually utilized. 


TV PAGE TEASER ADS 


Strategically placed TV Page Teaser ads can produce additional boxoffice 
revenue. Run these especially on Thursday when ‘‘THE MUNSTERS’”’ is telecast 
locally. 


It will provide a ready-made audience for your theatre engagement of ‘‘MUN- 
STER, GO HOME” with the television viewers of this popular comedy program. 
Use one of the smaller ads in this pressbook which points up ‘‘THE MUNSTERS 
FIRST FULL-LENGTH MOVIE IN TECHNICOLOR” and ‘‘CB’S FAVORITE THURS- 
DAY NIGHT TV SERIES’. Be sure to include playdate information. 


ALSO, budget the purchase of at least one TV spot adjacent to the television 
show to reach the maximum potential audience for your engagement. 


PLANT Publicity on TV PAGES 


For the past two years America’s Funniest Family has been ‘‘THE MUNSTERS” 
and their TV series on Thursday has led the ratings. The news that this family 
comes to your theatre in their first full-length motion picture, and in Technicolor, 
certainly warrants space in the TV pages of your local newspaper — in addition 
to the amusement section. 


Be sure to service your TV editor with copy, photos and mats. In many locali- 
ties, you will find that CBS-TV publicity people will cooperate. For an extra 
publicity dividend, work out an advance screening or preview showing, for an 
audience arranged through a local TV station contest or other promotional 
activity. 


include playdate information. 


Reciprocate by mentioning stores where ‘‘MUNSTER’”’ items may be purchased. 
Listed here are the various types of merchandise, the manufacturers of the 
MUNSTER items and the contacts who can give you further information regard- 
ing their product distribution in your area. All licensees have been notified 
of the national release of ‘‘MUNSTER, GO HOME.”’ 


SAWYER’S INC. 
Box 123 


Portland 7, Oregon 
Att. Robert L. W. Johnson 


BANTAM-LITE, INC. 
FLASHLIGHT 135 West 27th Street 
New York, New York 
Att. Sidney Schwartz 


GAMES, ASSEN PED nes, INC. 
a Py Ox 

DRAG RACE, ETC. Pawtucket, Rhode Island 

Att.. Donald Levine 


MILTON BRADLEY 
COMPANY 

74 Park Street 

Springfield, Massachusetts 
Att. Millens Taft 


: HASSENFELD BROS., INC. 
GUN, HYPO-SQUIRT BG bee tee 
Pawtucket, Rhode Island 
Att. Donald Levine 


HATS ARLINGTON HAT COMPANY 
900 Broadway 
New York, New York 
Att. Nathan Strongin 


FILM, REELS AND 
VIEWMASTER 


GAMES, CARD 


NSTER 


JEWELRY, pias aKLITZNER 
COSTUME, ETC. 272 Washington Street | LIPO 


Providence, Rhode Island 
Att. Robert Klitzner 


KITES PRESSMAN TOY 
CORPORATION 
1107 Broadway 
New York, New York 
Att. Mrs. Lynn Pressman 


THERMOS DIVISION OF 
LUNCH BOX KING-SEELEY 

Norwich, Connecticut 

Att. Donald Eccleston 


MASKS DON POST STUDIOS 
5537 Cleon Avenue 
North Hollywood, California 
Att. Don Post 


AMT CORPORATION 
MODEL KITS (CARS) 1225 E. Maple Road 

Troy, Michigan 

Att. Leonard Bolton 


MODEL KITS (HEADS) AURORA PLASTICS 
44 Cherry Valley 
West Hempstead, L. I., 
New York 
Att. Bill Silverstein 


EMENEE INDUSTRIES 
MOLDING SET 200 Fifth Avenue 
New York, New York 
Att. William J. Kreizel 
PAINT SETS HASSENFELD BROS., INC. 
P. O. Box 1059 
(BY NUMBER) Pawtucket, Rhode Island 
Att. Donald Levine 
PEN HARRY KLITZNER 
COMPANY 


272 Washington Street 
Providence, Rhode Island 
Att. Robert Klitzner 


A. A. RECORDS, INC. 
atte RECORDS, 250 West 57th Street 

New York, New York 

Att. Bernard Pearlman 


PHONOGRAPH RECORDS, hirig sey eieetg 

ALBUMS AND SINGLES New York, New York 10022 
Att. Leonard Salidore 
STANDARD TOYKRAFT, INC. 
95 Lorimer Street 


Brooklyn, New York 
Att. Rudy Katz 


KENNER PRODUCTS 
COMPANY 


PLAQUES, WALL 


PROJECTOR, MOVIE 


AND FILM, TOY 912 Sycamore Street 


Cincinnati, Ohio 
Att. Albert Steiner 


IDEAL TOY CORPORATION 
184-10 Jamaica Avenue 
Hollis, New York 

Att. Lawrence Reiner 


MATTEL, INC. 

5150 Rosecrans Blvd. 
Hawthorne, California 
Att. John Goetz 


WESTERN PRINTING 
1220 Mound Avenue 
Racine, Wisconsin 
Att. Joseph J. Barta 


ROALEX COMPANY 
65-37 Austin Street 
Forest Hills, New York 
Ait. Alvin Borenstein 


NORWICH MILLS, INC. 
350 Fifth Avenue 
Empire State Building 
New York, New York 
Att. L. J. Moore 


PUPPET, HAND 


PUPPET, TALKING 


HERMAR SUNG 


PUZZLE, JIGSAW 


PUZZLE, PLASTIC 


SHIRTS, 
“T'' AND SWEAT 
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America’s Funniest Family In 1st Film, ‘Munster, Go Home’ 


(Review) 

America’s funniest family has moved from television to the 
theatre screen — and in Technicolor — to the happy delight 
of the first day audience which viewed Universal’s “Munster, 
Go Home,”’ at the.._._......-._.. PHORtTC... 5c... This first full- 
length motion picture, based on the successful TV series, 


presents the characters, antics 
and all the accoutrements to make 
a full and thoroughly enjoyable 
comedy. 

The proven television cast of 
Fred Gwynne, Yvonne De Carlo, 
Al Lewis and Butch Patrick has 
been supplemented with stalwart 
comedy performances by Terry- 
Thomas and Hermione Gingold. 
For this theatrical feature, teen- 
age favorite, pert Debbie Watson, 
the star of the “Karen” and 
“Tammy” television shows, makes 
her movie debut playing the niece. 

The tongue-in-cheek, serio- 
comic portrayals are carefully 
managed by director Earl Bella- 
my who masterfully times the 
whole business so that not a single 
laugh producing situation (most 
of them of the belly-laugh type) 
is overlooked. Bellamy is no 
stranger to feature length come- 
dies. In ‘Munster, .Go Home,” he 
once again proves he knows his 
craft well. 

Not lost in the movie version 
are the spectral and other by now 
well-known humor provoking in- 
gredients of the TV show. In- 
cluded are the Munster house at 
43 Mockingbird Lane, Grandpa’s 
dungeon laboratory, the Munster 
Koach and the Dragula automo- 
bile, and Herman’s job with the 
undertaker. To these have been 
added a complete new set of con- 
trivances including a Baronial 
Mansion with bats in the belfry, 
sliding panels and a dungeon 
prison as well as a road race 
which manages to get mixed up 
with a fox hunt. All these items 
succeed in their aim of producing 
guffaws. 

Produced by Joe Connelly and 
Bob Mosher—the same gentle- 
men who handled all of the tele- 
vision segments—from a script by 
them and George Tibbles, the 
story follows the adventures of 
the Munster family when Herman 
receives word of his inheritance 
of a Baronial estate and decides 
to claim it. 

Benny Kline’s Technicolor cam- 
era for the first time shows many 
of the familiar Munster oddities 
in color including the green com- 
plexions of the main characters. 


Butch Normal 12-Year-Old 


(Advance) 

Butch Patrick is as normal as 
any other 12-year-old boy. The 
reason for that statement is that 
the young co-star of Universal’s 
new full-length Technicolor com- 


Theatre, has a green complexion, 
fanged teeth, a window-peak hair- 
cut and pointed ears in his role 
as the son of the family. But that’s 
only for his screen portrayal and 
he isn’t really like that. 

In all respects when he is not 
portraying Eddie Munster, he is 
normal except for one—he’s an 
absolutely phenomenal baseball 
player. And he gets this ability 
from his off-screen dad, Ken Hunt, 
who once played ball with the 
Washington Senators. 

The feature-length version of 
the television show seen for sev- 
eral years on CBS-TV, co-stars 
Fred Gwynne, Yvonne DeCarlo, Al 
Lewis, Butch, Debbie Watson, Ter- 
ry-Thomas and Hermione Gingold. 


HERMAN MUNSTER — The head 
of the family in Universal’s fea- 
ture-length Technicolor comedy, 
“Munster, Go Home,” based on 
“The Munsters’”’ television series, 
is Fred Gwynne, a kindly, quite 
tall, green complexioned gentle- 


man. (Still No. 1984-1) 


LILY MUNSTER — Yvonne De 
Carlo plays the glamorous wife 
of Herman Munster in Universal’s 
zany Technicolor comedy, ‘“Mun- 
ster, Home.” Her long hair, 
streaked with white, outlines her 
green-complexioned face and helps 
accent her flowing, spectral gowns. 


(Siill No. 1984-2) 


GRANDPA — In the character he 
portrays in Universal’s hilarious 
comedy in Technicolor, “Munster, 
Go, Home,” Al Lewis is several 
hundred years young. 


(Still No. 1984-3) 


Need Hours For Makeup 


(Current) 
The quartette of stars who 
play the “normal” members of 
the Munster family in Univer- 
sal’s hilarious feature Techni- 
color comedy, ‘‘Munster, Go 
Home,” now at the............0......... 
Theatre, required more hours 
daily in the makeup rooms than 
any 20 other actors combined. 
The four are Fred Gwynne, 
Yvonne DeCarlo, Al Lewis and 
Butch Patrick. Gwynne re- 
quired the longest treatment 
for his role as Herman, one 
and one-half hours. 


Gwynne Discusses Acting 


(Current) 

Fred Gwynne, who plays Her- 
man Munster in Universal’s fea- 
ture length comedy in Technicol- 
or, ‘“Munsters, Go Home,” now at 
{OO = oy RE NOS RR ney ae Theatre, claims 
that an actor can very easily be 
dishonest with himself. 

Gwynne, who spends much of 
his free time painting and sculpt- 
ing, uses an analogy between 
painters and actors to prove his 
point. 

“When a painter stands before 
his easel and starts his painting, 
the canvas is blank,” he points 
out. “Whether the finished prod- 
uct is good depends entirely upon 
him.” 

It’s different with an actor in 
motion pictures and in most forms 
of entertainment. “The end result 
rarely is a one-man effort. In a 
motion picture, for instance,” he 
says, “more than one hundred 
highly-skilled craftsmen have been 
involved in bringing any single 
scene to the screen. Since each one 
takes pride in his work and does 
it as well as he is able, it should be 
good. 

“But if it isn’t— and here is 
where actors sometimes kid them- 
selves—he can easily feel that one 
of the many others is at fault.” 
The number involved, also, tends 
to make him less critical. 

“When I look at myself on the 
screen and am disappointed in my 
performance,” Gwynne concludes, 
“I try to remember that painter 
and search myself first for the 
reason something went wrong. If 
I clear myself, then and only then, 
do I feel justified in transferring 
blame.” 

In ‘Munster, Go Home,” the 
other co-stars are Yvonne De- 
Carlo, Al Lewis, Butch Patrick, 
Debbie Watson, Hermione Gingold 
and Terry-Thomas. 


ARTIST’S CONCEPT — The basic story theme of Universal’s 
hilarious comedy in Technicolor, “Munster, Go Home,” is por- 
trayed in this composite which shows all the stars: Fred Gwynne, 
Yvonne De Carlo, Al Lewis, Butch Patrick, Debbie Watson, Terry- 


Thomas and Hermione Gingold. 


Deglamorize Yvonne Daily 


(Advance) 

For the entire production sched- 
ule, Yvonne DeCarlo, an actress 
whose name is synonymous with 
glamor, spent an hour every morn- 
ing getting herself de-glamorized. 

Why? Because her role as Lily 
Munster in Universal’s new Tech- 
nicolor feature comedy, ‘‘Munster, 
Go Home,” coming.................------- to 
the: 22s See eee Theatre called 
for the beauftiul star to have a 
green complexion and huge, black- 
shadowed eyes. 

How does an actress really feel 
about hiding her beauty under all 
that green makeup? Miss DeCarlo 
maintains that she would have to 
be ‘very, very vain” to be both- 
ered by it. 

“T took the role because I loved 
its tongue-in-cheek comic possi- 
bilities. I’ve always wanted to do 
comedy and the makeup adds tre- 
mendously to the comic potential 
of Lily,” she explained. ‘Besides, 
I really don’t think the makeup is 
at all ugly. The eye makeup espe- 
cially is not grotesque, it’s more 
like the exaggerated eye makeup 
used by ballerinas.”’ 

The only person the makeup 
really seemed to hurt is the make- 
up man who has attended Miss 
DeCarlo since she debuted as a 
bright new star in “Salome” at 
Universal years ago. 

“Every time I put her makeup 
on, I winced a little,”’ he admitted. 


ROAD RACE — Fred Gwynne, in his Dragula, is leading the 
cross-country race when Al Lewis on the tractor, and Yvonne De 
Carlo, on a horse, try to catch him in “Munster, Go Home,’ 
Universal’s feature-length Technicolor comedy based on “The 


Munsters’’ television series. 


(Still No. 1984-7) 


(Still No. 1984-6) 


‘Munster’ Star Baseball Fan 


(Advance) 

Even though as Grandpa Mun- 
ster soon to be seen at the.............. 
Theatre in Universal’s hilarious 
comedy in Technicolor, ‘‘Munster, 
Go Home,” he plays a character 
several hundred years old, Al Lew- 
is is an avid baseball fan and sup- 
porter of the modern world cham- 
pions Los Angeles Dodgers. 

That’s because Lewis, who didn’t 
enter the acting profession until 
he had tried a wide variety of jobs, 
fondly remembers the team from 
the days when they were the 
“Brooklyn Bums.” 

“T used to sell hot dogs at Eb- 
bett’s Field in Brooklyn,” he ex- 
plains. He was born and educated 
in Brooklyn and until he turned to 
acting in 1949, he had a variety of 
occupations, including that of hot 
dog vendor. The Dodgers moved 
to Los Angeles from Brooklyn. 

Lewis got into acting by chance. 
At the suggestion of a friend, 
he joined the Paul Mann Actor’s 
Workshop in New York. There, 
with classmates Sidney Poitier, 
Vic Morrow, Pat Benio and others, 
he developed a dramatic as well as 
comic style. Soon, he was able to 
test his abilities on a number of 
live dramatic stage and television 
shows produced in New York. 

When he was cast for a brief ap- 
pearance in the television series, 
“Car 54, Where Are You,” the 
viewer response was so great he 
was retained as a regular through 
the whole series. He followed this 
with his portrayal of his current 
role in the CBS Television series, 
“The Munsters.” 

In the feature-length comedy, 
co-starred are Fred Gwynne, 
Yvonne De Carlo, Lewis, Butch 
Patrick, Debbie Watson, Terry- 
Thomas and Hermione Gingold. 


Guard Munster Cars 
(Advance) 

Special guards were required 
to guard two automobiles from 
being stripped clean by souve- 
nir hunters, while doing loca- 
tion filming for Universal’s hi- 
larious Technicolor feature 
comedy, ‘“‘Munster, Go Home,” 


Bh ts A ee Theatre. The two 
cars, both wild looking crea- 
tions, were the fabulous Mun- 
ster Koach, and the Dragula, 
worth more than $30,000. 


Feature Dragula Hot-Rod In Comedy, ‘Munster, Go Home’ 


(Advance) 


“Tt’s not to be believed!’ 
That is the off-screen comment uttered by Fred Gwynne 
when he put together the Dragula, the car called for in the 
script of Universal’s forthcoming hilarious comedy feature 


” 


in Technicolor, “Munster, Go Home 


to thes... Theatre. In 
addition to Gwynne, it co-stars 
Yvonne DeCarlo, Al Lewis, Butch 
Patrick, Debbie Watson, Terry- 
Thomas and Hermione Gingold. 

But “car” is hardly the word for 
the Dragula. In fact, there hardly 
is a word to describe the almost 
“other worldly” creation. About 
the only thing it has in common 
with other vehicles is that it 
moves. 

And, wow! Does it move—from 
zero to over 150 miles per hour in 
a matter of seconds and the ac- 
celeration is like being shot from 
a cannon. But you don’t land in a 
net; you’re braked by a parachute. 

The Dragula, actually, is a drag- 
ster—a word to describe the spe- 
cially constructed and frighten- 
ingly fast bombs that, piloted by 
the fearless zip across drag strips. 

This dragster is like no other. 
It looks like a coffin on wheels. 
And, basically, that’s what it is— 
a beautifully ornate casket, 
trimmed in royal silk velvet and 
embodying a very lively 350-horse- 
horsepower Mustang engine. 

The exterior of the casket, which 
“rests” on a tube chassis, has a 
quiet antique gold finish with se- 
date Italian gold leaf. Appropri- 
ately, the Dragula accommodates 
one person. He is positioned in the 
rear of the dragster behind the 
engine and under a clear plastic 
bubble which allows for greater 
speed through streamlining. 

At his command is a four-on- 
the-floor speed shift which diverts 
the power of the 360 cubic inch 
engine to the rear wheels, 11-inch 
racing slicks mounted in specially 
made 10-inch deep track alumi- 
num wheels. 

Up front are imported English 
buggy wire wheels with 4-inch 
tires. The solid brass radiator is 
shaped like a casket and the grill 
is a marble gravestone with the 
following inscription: Born 1367, 
Died ?. 

The Dragula has dual four-bar- 
rel scoops in gleaming chrome. 
Antique head and tail lights, with 
solid silver spiders on the hub caps, 
carry out the graveyard motif. 

And spouting out of the lid of 
the coffin, almost like a cluster of 
flowers, is the engine’s exhaust 
system—metal organ tubes that 
are, believe it or not, tuned! And 
the sound is rather far out. 

The Dragula was created, if 
that’s the word, by George Burris, 
the Kustom Kar King of North 
Hollywood, California, who also 
built the Munster’s other car—the 
family car called a Munster 
Koach. The Dragula cost about 
$15,000. 
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Order trailer, ad and scene mats, 


STER GO HOME” 
LADY EFFIGIE — Widow of the 


man whose inheritance Fred 
Gwynne claims as the hilarious 
story basis of Universal’s comedy 
in Technicolor, ‘Munster, Go 
Home,” is Hermione Gingold. 


(Still No. 1984-4) 


FREDDIE — Terry-Thomas is the 
British cousin in Universal’s hilari- 
ous comedy in Technicolor, ““Mun- 
ster, Go Home.” 


(Still No. 1984-5) 


production staff 


Director of Photography, Benny Kline, 
A. S. C.; Unit Production Manager, 
James H. Hogan; Art Directors, Alex- 
ander Golitzen, John Lloyd; Set Deco- 
rations, John McCarthy, Julie Heron; 
Sound, Waldon O. Watson, Corson Jow- 
ett; Film Editor, Bud Isaacs; Make- 
Up, Bud Westmore; Hair Stylist, Larry 
Germain; Assistant Director, Dolph 
Zimmer; Music, Jack Marshall; Music 
Supervision by Joseph Gershenson. 
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Universal Presents 
“MUNSTER, GO HOME” 
TECHNICOLOR 
starring 
FRED GWYNNE 
YVONNE DE CARLO 
AL LEWIS 
BUTCH PATRICK 
and 
DEBBIE WATSON 
also starring 
TERRY-THOMAS 
HERMIONE GINGOLD 
Screenplay by 
GEORGE TIBBLES, JOE 
CONNELLY and BOB MOSHER 
Directed by 
EARL BELLAMY 
Produced by 
JOE CONNELLY and 
BOB MOSHER 


A Universal Picture 


Herman Munster FRED GWYNNE 
Lily Munster YYONNE DE CARLO 


Grandpa’. 22-2 AL LEWIS 
Eddie Munster..BUTCH PATRICK 
Marilyn...........- DEBBIE WATSON 


Lady Effigie Munster 
HERMIONE GINGOLD 
Freddie Munster 
TERRY-THOMAS 
Grace Munster .. JEANNE ARNOLD 
Roger Moresby......ROBERT PINE 
Cruikshank .... JOHN CARRADINE 


First Feature For Watson 


(Advance) 

Having already been the star of 
two television series, 17 year-old 
Debbie Watson makes her debut 
in a theatrical feature co-starring 
with Fred Gwynne, Yvonne De 
Carlo, Al Lewis, Butch Patrick, 
Terry-Thomas and Hermione Gin- 
gold in Universal’s hilarious com- 
edy in Technicolor, “Munster, Go 
Home,” coming................-----2+------- to 
the ter... Rares, | See Theatre. The 
charming honey blonde can safe- 
ly say she’s made the grade. 

Debbie decided on an acting ca- 
reer at the age of eleven and start- 
ed seriously to pursue her goal. 
She did Little Theatre work at 
first at the California Long Beach 
Community Theatre and this was 
followed by professional appear- 
ances at the Melodyland Theatre 
im Anaheim, California, in ‘Bye, 
Bye Birdie” and “Brigadoon.” 

That led to the title role in the 
“Karen” television series and this 
was followed by the successful 
Universal- TV series, ‘‘Tammy,”’ 
where she played the title char- 
acter. 

She segued from that to “Mun- 
ster, Go Home,” where she por- 
trays the niece in the Munster 
household, the only physical nor- 
mal person there. 


Terry-Thomas In ‘Munster’ 


(Current) 

Ever hear the name Mot Sne- 
vets connected with a famous com- 
edian? Probably not, but that was 
the stage name used by Terry- 
Thomas (which also isn’t his whole 
real name) when he started. Ter- 
ry-Thomas was born Thomas Ter- 
ry Hoar Stevens in Finchley, Lon- 
don, and Mot Snevets spells part 
of that backward, while Terry- 
Thomas hyphenizes and reverses 
the order of two of the names. 

Terry-Thomas currently co-stars 
with Fred Gwynne, Yvonne De 
Carlo, Al Lewis, Butch Patrick, 
Debbie Watson and Hermione Gin- 
gold in Universal’s hilarious com- 
edy in Technicolor, ‘Munster, Go 
Home,” at the.................... Theatre. 

“A compulsion to act in a funny 
manner” was what encouraged 
him to become an entertainer. 
After years of success in all phases 
of show business in England, he 
was introduced to American audi- 
ences in 1956 in the motion pic- 
ture, “Private’s Progress.” His 
previous Universal picture was a 
guest starring role in “Strange 
Bedfellows.” 


the story 


(Not for Publication) 
Herman Munster (FRED 
GWYNNE) inherits a title, a man- 


or house and a whole parcel of — 


hilarious problems from his Brit- 
ish uncle, Lord Cavanaugh Mun- 
ster. Herman, who is the almost 
nine feet tall creation of the late 
Dr. Frankenstein, decides to go to 
claim his demesne. 

With him, he takes his wife, 
Lily (YVONNE DE CARLO), her 
father, Grandpa (AL LEWIS), 
their son, Eddie (BUTCH PAT- 
RICK )—all of whom are like Her- 
man, green complexioned — and 
their niece, Marilyn (DEBBIE 
WATSON), who is inexplicably 
normal and lovely. 

Because of their delightfully as- 
kew vision of themselves and the 
world about them, the Munsters 
pity individuals who don’t have 
green complexions and can never 
understand why their appearance 
frightens people. 

That’s why, at first, they do not 
realize that they are not being wel- 
comed effusively by their English 
relatives who include Lady Effi- 
gie Munster (HERMIONE GIN- 
GOLD), a formidable old lady 
who has two children, Freddie 
(TERRY-THOMAS) and Grace 
(JEANNE ARNOLD). In fact, 
these three are determined to drive 
the American Munsters, whom 


they regard as usurpers, away by 
any means and their heartless, 
murderous schemes fail onl 
a series of hilarious upsets, 

includes a road race with H 
piloting his Dragula, a coff 
dragster. 


— Lb nan 
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Versatile-Word For Gingold 


(Current) 

A woman of many talents, Her- 
mione Gingold who can be seen 
atithe::...20a Theatre co-star- 
ring with Fred Gwynne, Yvonne 
De Carlo, Al Lewis, Butch Pat- 
rick, Debbie Watson and Terry- 
Thomas in Universal’s hilarious 
Technicolor comedy, ‘Munster, 
Go Home,” designs greeting cards, 
has written a book, authored a 
play and has recorded a hit rec- 
ord album. 

The greeting cards, which are 
sold commercially, each portrays 
a famqus woman in history. She 
designs, does the art and writes 
the copy. 

Her book, which was a best 
seller, is “My Own Unaided 
Work,” a humorous biography; 
while the play is titled “Abraca- 
dabra.” It has not yet been pro- 
duced. Her hit record album, ‘Le 
Gingold,” was made for the Dol- 
phin label. 

London-born, Miss Gingold got 
her start in the theatre with the 
Old Vic. Later she starred in 
Shakespeare plays at Stratford- 
On-Avon and in World War II 
she made her musical comedy 
debut in “Sweet And Low.” 

Among her many American pic- 
tures are “Gigi,’ “The Naked 
Edge,” ‘Music Man,” and the 
Ross Hunter Universal produc- 
tion, “I’d Rather be Rich.” 


2 Munster Houses In Film 


(Advance) 

As though one Munster house 
wasn’t enough, now there are two! 

The first house, number 43 
Mockingbird Lane, and its cob- 
webbed three stories and dungeon 
became famous via CBS-TV’s se- 
ries, ‘‘The Munsters.” -While not 
exactly a replica, the second house 
in some ways duplicated the Vic- 
torian architecture of the first, and 
is as old and run-down. It is the 
baronial estate that Herman Mun- 
ster inherits called Munster Hall 
located in Shroudshire, in Uni- 
versal’s hilarious feature length 
Technicolor comedy, ‘‘Munster, Go 
Home; "coming... to the 
Seseerneeee tt Ee oe Theatre. The original 
house also is in the film. 

The feature film consists of 
members of the television show 
including Fred Gwynne, Yvonne 
De Carlo, Al Lewis and Butch Pat- 
rick, and other stars, Debbie Wat- 
son, Terry-Thomas and Hermione 
Gingold. 


Hold Cross-Country Race 


(Advance) 
A cross-country road race, much 
on the order of and interspersed 
with a fox hunt, is one of the 
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with support from Matthew and Natalie Bernstein. 
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